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Renewals over 90%

WE'RE STAYING with PostGuard. That’s the
message from more than 90 per cent of
PostGuard customers over the last 18
months, according to Peter Tomlinson,
account handler.

Peter, who has been with Bridge for six
years, refutes the press reports that post

—l  offices are no longer a viable option.

‘[ speak to dozens of postmasters a month and very few say
“I'm retiring and | can’t sell my business, " he reports. "lt's evident
that post offices are stilf being sold on to someone else, not
closing. Buyers clearly see the opportunities.”

One or two ask if PostGuard can cover business closure, but
this is an entrepreneurial risk, not an insurable one.

One thing is also clear to Peter: catch your postmasters when
you can."They are very busy people, and you have to choose your
time of day , especially when the schools are out,” he says.




& - &
( /& (3
1
+ 7
( $ )
0 # #
0 )
0
$.8
0
0
$. 888
(
. 7
<7 0 . 1
@ 7 9
#
0
7 0
1 4 #
1 1
A

*010)23 2030 *010 )23 425*
I i &Y

8# # & % "9 : & &
$ ( $
% $ &. +
%& & &
& o e e e e e ———
& (6! . I ,
7 TR : '
& " : '
# $% 8.8& : '
0 : '
1 1
\ 1 1
0
I I
1 1
1 1



